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The article describes theoretical approaches to understanding educational journalism, char-
acterizes the concepts of educational journalism in the Ukrainian and global media space, and
builds a model of influence of external factors on the coverage of education issues in the mass
media outlets. The tasks of the research are: 1) to study theoretical developments and ap-
proaches to the functioning of educational journalism in the media environment; 2) to trace the
genre and thematic features of the analyzed educational media outlets (on the example of
“Pedpresa”, “Osvita.ua”, “New Ukrainian School”, “Osvitoria”). The research methodology is con-
tent analysis of specialized media on educational topics. These media have a regular infill of
multigenre and multithematic content of educational topics, actively use tools to create a mul-
timedia content, have a high traffic in the segment of online media educational profile (accord-
ing to the service statistics “Similar Web”). It was found among the analyzed content of the four
online media of educational specialization (3,352 publications) that by the genre structure
notes prevail (2,714; 80.9%), there is a lack of reportage (56; 1.7%) and interviews (130; 3.9%).
The low number of analytical genres is especially noticeable with regard to the topics of pre-
school, inclusive and vocational education. A content analysis in Group 1 (2,366 materials,
70.6% of the total sample in the two groups) showed that the largest number of materials dur-
ing the analyzed period concerned the topics of primary and secondary education (1,131 mate-
rials, 47.8%), and the smallest number concerned vocational education (131, 5.5%). Analysis of
materials in the Group 2 (29.4% of the materials considered in both groups) showed that the
topic of primary education prevails (401 materials, 40.7%), the share of materials relating to
distance education is significant (16.7% in “NUS” and 16.9% in “Osvitoria”). Most of the materials
of the media “PedPresa” (83%), as well as a significant part of “Osvita.ua” (63%) are borrowed or
supplemented by the material from the sites of the MESU, UCEQA or other sources. These re-
sults determine the practical value of the study.
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educational journalism in Ukraine.

1. Introduction

Looksmi's media monitoring data “The state of
the Ukrainian education system in 2016” demon-
strates that “the educational topic is covered less than
other current government ones”, there is a “shortage
of analytical materials”, “no advertising and communi-
cation campaigns” in the education field. The number
of materials about science does not exceed 1 %.
“There are almost no materials related to vocational
education” (CS MESU, 2017-2019).

The research objective is to comprehensively
study the current state of educational journalism in
Ukraine and its development prospects, based on
Ukrainian and international experience and analysis
of selected publications.

The objectives of the work correspond to the set
tasks:

1.To study theoretical developments and ap-
proaches to the functioning of educational journal-
ism in the media environment,

2. To trace the genre and thematic features of the
analyzed educational media outlets (on the example
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of specialized online media outlets such as “Pedpre-
sa”, “Osvita.ua”, “New Ukrainian School”, “Osvitoria”).

Meanwhile, there are a number of theoretical and
practical problems, including:

e Lack of analytical and poor quality of author’s
content on education in the analyzed specialized
publications, as well as absence of balance while
covering various fields of education distort the con-
tent of educational journalism and requires the
transformation of the genre content of Ukrainian
educational media outlets.

¢ A related problem is the weak presence of the
analyzed media outlets in the media quintet (desktop
version, mobile version, mobile application, tablet
version, adaption for use in smartwatches), which is
a necessary component of the digital evolution of
modern online media outlets for greater involvement
and expansion of audience. (Garcia, 2014).

2. Literature review

First of all, educational journalism is the produc-
tion and dissemination of current news, which are
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interesting to the educational audience. Educational
audience is a very broad definition. It includes all
those involved in different levels of education, as well
as the educational process (children — parents —
teachers — experts). Educational journalism is
sometimes considered in the context of the “lifelong
education” concept proposed by UNESCO (Institute
for lifelong learning). Continuous education begins
from birth and ends with death. That is why “lifelong
learning” is the subject of discussion among educa-
tion experts, since education is compared to the form
of existence, accompanying the person of the 21st
century every day and becomes the main philosophy
of “learning society” (Wain, 2016). In Ukraine, the
philosophy of “lifelong learning” is not yet systemati-
cally developed” (Karpenko, 2015).

The “knowledge society” puts knowledge next to
labor, capital and nature. The processes of produc-
tion of material goods become less important than
information processes based on knowledge. The
knowledge economy changes the traditional rela-
tions between “employee and employer” (Kefela,
2010, p. 60). This is reflected in the increase in the
number of professions that require higher education
and encourages us to emphasize the social role of
journalists as facilitators of educational communica-
tion, involved in the process of rational understand-
ing of processes in the “knowledge society”.

The main ideas of the concept of “knowledge so-
ciety” were set out and summarized in the UNESCO
World Report “Towards knowledge societies”. The
document states that “the knowledge society differs
from the information society because the latter is
based on the concept of technology, while the former
has broader social, ethical and political parameters”
(Petrushenko, 2016, p. 106).

Spanish researcher G.Pérez writes:

In addition to sectoral or thematic specialization
of research and professional practice, educational
journalism is a systematic reflection of educa-
tional aspects and current information in the ed-
ucational space, a necessary complement to mod-
ern education and is crucial for social orientation,
which we call “educational society” or “lifelong
learning.” (Pérez, 1998)

Immanent factors of educational journalism are
child-centered, human communication, the ability to
present information on educational topics in a non-
standard way, build a dialogue between areas of
interest without the use of clerical words and operat-
ing various formats and tools of message formation
(Katerynych, 2020, p. 153). That is the reason why
communication moves to the stage of “real stories”,
through which information is given in a more acces-
sible manner and creates interaction between the
communicator and recipient. It is important to un-
derstand that creating content on educational topics
requires specialists who are able to present infor-
mation in an orderly and accessible manner, trained

in genre features, able to work with multimedia
tools, involving experts and mind leaders (Dryzytska,
2019). Regarding the work with educational content,
educational content creators and educational news-
makers should be distinguished.

Anybody can be an educational content creator —
a teacher, student, student’s father, blogger, etc. An
educational content creator produces educational
material that meets the interests and objectives of
the target audience. Such content can have a variety
of forms, including blog notes, videos, e-books, pho-
tos, and infographics. A content creator is an author,
researcher, industry expert, editor, who has the abil-
ity to work with multimedia tools and social net-
works (Cohen, 2012).

A newsmaker is a public figure or organization.
Newsmakers are educational politicians, reputed
educators (rectors, principals) or just people who
find themselves in unusual circumstances or witness
events that become the background for the news.
Public figures often become newsmakers by taking
concrete action (for example, they try to solve an
external independent evaluation task or attend clas-
ses at the New Ukrainian School). Reputation, compe-
tence, independence, inside information all character-
ize a suitable newsmaker (YourDictionary. Newsmak-
er). Example: Facebook group “SOS Parents”.

An education journalist primarily works with a
significant amount of information - most social pro-
gress leads to changes in the educational process, in
addition, each new team of the executive tries to
make changes and implement reforms (Lemos,
2017). An education journalist should have several
key skills — not just the ability to work with multi-
media tools, but also a multimedia mind (The Multi-
media Mind-Set), which can analyze information and
draw conclusions (Wenger&Potter, 2007). I. Zhylavska
notes:

In the process of interaction between a journalist
and the youth, a journalist may have different at-
titudes, including manipulative strategies that
rise above the audience, giving the journalist the
“right” to consider their readers as an object of
management (education, formation of certain
abilities in them), while considering himself as a
carrier or translator of management programs of
different types and levels. Instead, the second at-
titude places the journalist next to the audience
and orients her or him to the relationship of in-
formation, the third fundamental attitude re-
quires the journalist to be within a certain human
community, considering herself or himself as an
interested participant in the joint search for so-
lutions to certain problems. (Zhilavskaja, 2008,

p-13)

The last model of interaction is especially inter-
esting for our research.

Researcher Darlene Opfer writes on the impact of
journalism on education: “The belief that the media
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outlets have contributed to civil disunity in the literal
sense of the word and, in particular, to the decline in
public support is so widespread among researchers
that it seems an indisputable fact” (Opfer, 2007,
p. 166). Opfer notes that, according to many re-
searchers, the general ignorance of the state of af-
fairs in education is provoked by the “media people”.
“There is an opinion that the society’s exclusion from
state institutions and ignorance in such public issues
as education is a matter of the media,” Opfer says. As
the researcher notes, “Some scholars have focused
on structural causes, such as economic pressure on
the news industry, which has led to erosion of stand-
ards and reduced public service orientation”
(Killeen, 2007), (Moses, 2007), (Wallace, 2007). Oth-
er researchers paid urgent attention to cultural ap-
proaches that attributed the negative impact of the
media on education by the growing hostility of the
news culture (Anderson, 2007), (Haas, 2007).
However, Opfer believes that the above-
mentioned studies have three fundamental short-
comings: a) they are not systematic and reflect the
historical view of the impact on the mass media out-
lets, which depends significantly on the context;
b) the attributes are conditioned by incorrectly in-

THE MODEL OF
INFLUENCE ON THE
COVERAGE OF
EDUCATION IN THE
MASS MEDIA OUTLETS
BY EXTERNAL
FACTORS

The intersecting circles mean
the substitution of various
factors influencing media
coverage of education

Source: study of

scientific publications of Opfer (2007),
Killeen (2007), Moses (2007), Wallace
(2007), Haas (2007), Tillman & Trier
(2007).

Figure 1: Model of influence of external factors on the coverage of education issues in the mass media outlets.

The growing
hostility of news culture
(Anderson, 2007, Haag

terpreted correlations; and (c) researches are based
on the incorrect assumptions about the role of the
public as information consumers (Opfer, 2007,
p. 166).

Some scholars, in particular those who support
the theory of standard erosion, focus on changes in
policy in general. They state that the media coverage
of education is insufficient and of poor quality, be-
cause the number of consultants, experts and cam-
paigns related to specific education issues has in-
creased. Additionally, scientists point out the ideo-
logical polarization (see Haas, 2007, Killeen, 2007,
Wallace 2007). Other researchers explain the decline
in media attention to education by the growing
number of television shows, as well as the develop-
ment of popular music, advertising, and the film
industry (Tillman&Trier, 2007). These different ap-
proaches are united by the belief that the public's
exclusion from education and distrust of it is caused
by the insufficient or poor coverage of education
issues in mass media outlets. According to the above-
mentioned theories, it is possible to build a model of
the influence of external factors on the low coverage
of education by the mass media outlets (Figure 1).

Economic pressure
on the news industry
(Killeen, 2007, Moses,
2007,
Wallace, 2007)

Erosion of An increase in the
journalistic number of
standards education
consultants ant
experts
‘Edu:atior’

Popular music,
social networks

Changes in
politics, political
polarization
Haas, 2007, Killeen,
2007, Wallace
2007)

Advertising

Source: study of scientific publications of Opfer (2007), Killeen (2007),
Moses (2007), Wallace (2007), Haas (2007), Tillman & Trier (2007).
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The researchers simultaneously note the inter-
section of the goals of the “educational society” with
the “participative democracy”. Educational society is
characterized by socio-centered, culture-centered,
human-centered and knowledge-centered approach-
es (Subetto, 2013, p. 5).

John Dewey wrote that education “cannot be lim-
ited by the teacher and function without a social
environment” (Hansen, 2002). “Therefore, mass
media outlets are one of such powerful forces in the
social environment of education. With the help of
modern electronic methods and technologies, mass
media outlets prove that education is really compre-
hensive, not limited to the four walls of the class-
room” (Preeti, 2014, p. 174).

It is noteworthy that educational media outlets
are not media killers or media terrorists; they less
often cause public response than multidisciplinary or
news media outlets (Nacos, 2016). However, they
perform important functions, namely “informing,
cognitive, critical, stratification, scientific-innovative,
debunking myths, evaluative-stimulating and enter-
taining” (Katerynych, 2020, pp. 155-156).

Sensationalism in educational journalism is not a
“higher order” value. The rule “if it bleeds, it leads”
does not apply here (Miller&Albert, 2015, p.61).
However, educational media is also no stranger to
the theme of “seven guidelines” — “Scandals, Sensa-
tions, Fear, Death, Sex, Laughter and Money” (Detec-
tor Media, 2008). Examples of such materials relate
to sexual education, corruption, and lifehacks for
educational institutions — where to take invest-
ments for educational projects; and infotainment —
materials that use entertainment by informing.

3. Methodology

Among the specialized electronic media on edu-
cational topics in Ukraine “New Ukrainian School”,
“Osvita.ua”, “Pedpresa”, “Osvitoria” should be noted.
We choose these media outlets for research because
they:

1. Have a regular filling with educational content
of various genres and topics,

2. Actively use the tools to create multimedia con-
tent,

3.Have the highest traffic in the segment of
online media of educational profile (according to the
statistics service “Similar Web”,

4. Have the most representative structure of edu-
cational content in relation to the fields of education.

According to our analysis, carried out using the
tools of the Internet traffic research platform “Simi-
larWeb” for a period of three months (June — August
2019) it was found that the number of visitors to the
site “Osvita.ua” was 21.31 million people, “Pedpre-
sa” — 886thousand people, “Osvitoria” —
197 thousand, “NUS” — 258 thousand.

According to the research Gemius Audience, 18+
Ukrainian statistics all the resources we analyzed are
among the 10 sites that teachers visit most often. In
addition, 70.76 % of parents surveyed also get
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information about educational topics from these
sources (*30-45, 50K+, families with children un-
der 16, MMI Ukraine, 2018/1-2018/2, all people)
(CS MESU, 2019-2021).

During 30.08.2019-30.08.2020 we conducted a
quantitative content analysis of the sites of educa-
tional online publications “Pedpresa” and “Osvita.ua”
(group 1), during 01.02.2020-30.08.2020 — “Osvi-
toria”, “NUS” (group 2) (Internet addresses
https://pedpresa.ua/, https://osvita.ua/;
https://osvitoria.media/, https://nus.org.ua/). Such
chronological frames satisfy our need for analysis of
various genres and thematic materials, take into
account all the “hot” periods of the educational pro-
cess — the organization of the educational process
(distance learning) and the introductory campaign
under quarantine conditions, change the leadership
of the Ministry of Education, and identify topics
which analyzed media pay more attention to, as well
as a range of topics that are “deprived” of such atten-
tion. Since the media of group1l (“Osvita.ua”,
“Pedpresa”) specialize in a wide range of educational
topics, the chronos of analysis is chosen wider. For
group 2 (“NUS”, “Osvitoria”) a narrower period of
time is enough to understand trends, thematic and
genre correlations, as these media outlets specialize
only in the fields of primary and secondary educa-
tion. The study aims at analyzing the content of the
following online media sites: “Osvita.ua”, “Pedpresa”
(group 1), “NUS”, “Osvitoria” (group 2) with the con-
tent of different topics and different genres for se-
lected periods of analysis.

Internet media outlets have been studied using
monitoring methods and elements of the method of
quantitative content analysis. For the monitoring
representativeness, we were investigating resources
on a daily basis during the study period (SP) accord-
ing to the number of news, genre structure (notes,
reports, interviews, articles) and sources of origin of
materials (author’s material, material based on gov-
ernment source, material based on a certain source —
governmental, non-governmental (analytical organi-
zation or international source), other media, so we
can talk about filling online publications with differ-
ent types of content and get the following vision:

1) quantitative idea of materials on educational
topics in the most popular online media outlets on
educational topics in Ukraine,

2) thematic content (which topics predominate and
were covered the most during the analyzed period),

3) source of materials,

4) regularity of filling with educational content.

Therefore, for the relevance of the study, we do not
compare all four media outlets by the same criteria.
The same criteria are used to compare “Osvita.ua”
and “Pedpresa” (group 1), “NUS” and “Osvitoria”
(group 2). The number of analyzed materials
(n=2366 in group 1 and n = 986 in group 2) allows
us to draw conclusions about the presence of differ-
ent educational topics in the media space and to
compare the data obtained in individual groups.
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The general set of the study consists of textual the amount of information regarding COVID-19, as
works published on the sites “Osvita.ua”, “Pedpresa” this indicator is important to us and continues to
(group 1), “Osvitoria” and “NUS” (group 2) in all play a significant role in the organization of the edu-
sections during the study period (group 1 — from cational process. In order to relevantly calculate the
30.08.2019 to 30.08.2020; group2 — from content of materials for COVID-19, we, starting from
01.02.2020 to 30.08.2020). By textual works we February 1, 2020 (for both groups), in the process of
mean informational and analytical journalistic mate- quantitative content analysis, tracked the amount of
rials. The comparison was made by the following materials containing any information about
categories for group1l — “preschool education”, COVID-19 and related it to the educational process in
“secondary education”, “vocational education”, “high- the conditions of threat, quarantine zones, and oth-
er education”, “external evaluation”; for group 2 — ers. It should be noted that the first case of COVID-19
“primary education” (except for inclusion and fund- in Ukraine was recorded in March 2020, but the
ing), “inclusion”, “education funding” (allocation of world has already talked about the possible conse-
funds, budget, investments, subventions, etc.), “dis- quences of a pandemic for education (Ukrainian
tance education” and “foreign experience”. Accord- Truth, 2020), (MESU, 2020).
ingly, this data constitutes a sample of the study. The Additionally, in the process of quantitative con-
correctness of the sample is achieved thanks to the tent analysis, we determined the sources of each
same structure of the original and analyzed popula- analyzed material — whether it is an author’s one,
tions for both groups. created by the media, or borrowed from official or

Analysis units were all text holes published on the other sources.
sites “Osvita.ua”, “Pedpresa”, “Osvitoria” and “NUS”
during the SP in the relevant sections according to 4. Results of content analysis
the analyzed groups. The data collected during the 4.1. “Osvita.ua”

SP was entered into a single table in .xls format ac- In the process of quantitative content analysis, we
cording to the following procedure: analyzed 1605 materials of various genres on the

e date of observation; website of educational media “Osvita.ua” for the

¢ the number of identified analysis units accord- period from August30, 2019 to August 30, 2020.
ing to each category of analysis (that is the number Among them 1362 (84.9%) were notes, 168
of textual works of each category published on the (10.5 %) were articles, 16 (0.9 %) were reports, and
sites “Osvita.ua”, “Pedpresa”, “Osvitoria” and “NUS” 59 (3.7 %) were interviews. Both author's and mate-
on a particular day in a particular section). rials linking to official sources (MESU, UCEQA, other

Five criteria should be added to the quantitative sites) were taken into account. Most materials were
analysis of media content that, in our opinion, are related to “primary and secondary education”
important for modern media. This is, in particular, (33.3 %), “higher education” (28.9 %), the least —
“paywall” (paid access to content), which is associat- “science” (8.7 %) and adult education “andropeda-
ed with the market position of the publication gogy” (1.8 %).The data on the rubrication and genre
(Sjgvaag, 2016, p.304) and is interesting for the structure of the analyzed materials is given below
market of educational media in terms of access to (Figure 2).
unique content for subscribers.

The category of “native advertising” is also intro- Figure 2: The amount of materials in the “Osvita.ua” for
duced into the analysis for the SP, which has already the SP in accordance with the analyzed fields of education.
become a “marketing
realityn (Manic, 2015' Preschool education @@ Vocational and technical education @@ Primary/secondary education @) Higher educatic @ External independent evaluation
p.53), “newsletter”

(newsletter to e-mails of
users of general infor-
mation collections pre-
pared by the editorial
office, or news accord-
ing to separate head-
ings) and “mobile first”
(“mobile platforms
first”) — whether there
are mobile media appli-
cations, whether a mo-
bile version with com-
pact navigation is de-
veloped, as well as a
version for the tablet.
We have also added
to the SP a criteria for Source: content analysis data for the SP.
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During the analyzed period, inconveniences in us-
ing the mobile version of the site were found, it is
largely unsuitable for use. Adaptive design and au-
tomated content technologies improve navigation if
the user is familiar with the desktop version of the
site. However, the mobile version does not differ
from the desktop one in structure and functionality,
which sometimes causes difficulties in finding rele-
vant content using a mobile device. The media quin-
tet (desktop version, mobile version, mobile applica-
tion, tablet version, adaptation for use in smart-
watches) of “Osvita.ua” is of poor quality (see about
media quintet Garcia, 2014).

Among the researched content of “Osvita.ua”,
notes predominate for
the SP, accounting for
85 % of the total num-
ber of materials pub-
lished in the analyzed
media outlet. Infor-
mation genres in gen-
eral make up almost
90 % of the analyzed
number. Notes were
published on behalf of
the site (“Osvita.ua”) on
the rights of rewrite. A
paywall is absent, na-
tive  advertising s
largely present, a news-
letter is absent, the
mobile version has
imperfect navigation.

In February 2020 we recorded three news about
the possible impact of the spread of COVID-19 on the
organization of the educational process at different
levels, in March (Ukraine recorded the first case of
infection) we already had comments from officials
and brief reports on the educational process in coun-
tries that have already experienced restrictions
caused by COVID-19. The number of news increased
sharply in April-May, which corresponded to the
general news agenda and the beginning of the intro-
duction of national quarantine. The number of news
on this topic decreased slightly in June, and in-
creased again in August due to the organization of
the introductory campaign and the beginning of the
school year under the conditions of restrictions and
zonal division.

Analysis of the sources of content for the SP on
the site “Osvita.ua” showed that only 37 % of the
content was unique. A majority of the materials were
borrowed from the website of the MESU (40 %).

4.2. “Pedpresa”

During the quantitative content analysis of the
online media outlet “Pedagogical Press”, we analyzed
761 materials of various genres, posted on the web-
site of “Pedpresa” for the period from August 30,
2019 to August 30, 2020. Notes amounted to 719
(94.5 %), articles — 29 (3.8 %) reports — 0, inter-

91

views — 13 (1.7 %). Both author’s and materials
linking to official sources (UCEQA, MESU, other sites)
were taken into account. Most materials were related
to “primary and secondary education” (34.4 %),
“higher education” (29.8 %), the least — “science”
(11 %), “vocational education” (10.3 %).

Figure 3 indicates the results of content analysis
for the SP of the content of the online educational
media outlet “Pedpresa” in the context of the number
of included materials in accordance with the ana-
lyzed fields of education.

Figure 3: The amount of materials in the “Pedresa” for the SP
in accordance with the analyzed fields of education.

Preschool education @ Vocational and technical education @ Primary/secondary education @ Higher education @ External independent evaluation

400

Source: content analysis data for the SP.

A paywall is absent, native advertising is present
in small quantities, a newsletter is absent, the mobile
version has convenient navigation — the version for
the mobile device is developed.

Starting from 1.02.20 on the website “Pedpresa”
we recorded an average of several weekly news re-
garding the organization of the educational process
under epidemic conditions. The amount of news rose
sharply in April, decreased slightly in July, and rose
again in late August. It is worth noting that in August,
“Pedpresa” had a two-week break and materials on
the site rarely appeared.

Analysis of the sources of origin of the material
showed that only 17 % of the content was unique,
the vast majority was borrowed from the Ministry of
Education and Science, UCEQA and other sources
(including Russian and European ones). This can be
explained in some way by the fact that the direct
owner of “Pedpresa” is the Ministry of Education and
Science of Ukraine, but there may be other factors,
such as an insufficient number of staff, which, as a
result, reduces the percentage of copyrighted con-
tent or, as a reason for the previous point, insuffi-
cient funding. A possible precondition is the in-
volvement of journalists in the preparation of peda-
gogical newspapers and magazines of the publishing
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house “Pedpresa”, thus there is a “scattering” of the
staff. This reason was mentioned in a conversation
by an anonymous source from “Pedpresa” (one of the
editors). According to the source, the owners are
more interested in “mass earnings from specialized
publications and their advertising among education-
al institutions” than in the creation of quality infor-
mation and analytical resources that do not bring
such profits.

In general, on the online media websites of “Osvi-
ta.ua” and “Pedpresa” the percentage distribution by
education fields was as follows: “preschool educa-
tion” — 16.20 %, “primary and secondary education” —
33.80 %, “vocational education” — 9.60 %, “higher

a significant amount of material on working with
children with special educational needs. Key sec-
tions — “News”, “Articles”, “Poster”, “There are ques-
tions’, “Lessons. COVID-19”, “Inclusion”, “Learning
together”. This is a typical example of a mutated edu-
cational media outlet (mixing news and didactic
content). The number of materials found for the SP is
418. More than 70 % of the materials are unique. A
paywall is absent, native advertising is largely pre-
sent, a newsletter is present, the mobile version has
good navigation.

Figure 4: The amount of materials in the “Osvitoria” for the SP
in accordance with the analyzed fields of education.

education” - 29.30 %, “science” — 9.70 % and @ primary education @ inclusion @ educational funding distance learning @ education abroad

“andropedagogy” — 1.40 %.

4.3. “NUS” and “Osvitoria”

The New Ukrainian School is an online media
outlet created with the support of the Ministry of
Education and Science of Ukraine for the purpose
of “communication within the framework of the
educational reform of the New Ukrainian School”
This is a so-called young player in the educational
media market. “Osvitoria” is an online media out-
let of the non-profit public association of the same
name.

These media are actively working on the prin-
ciples of content marketing using various media
channels, namely “content engagement” (see
Gallego, 2016, p. 220). There are interactive maps,
infographics, tests, practices of informing interac-
tion on “Osvitoria”; as for “NUS”, it carries out
creative distribution of news to subscribers, “Osvi-
toria” publishes listicles. A listicle as a “new media
phenomenon” is “a genre of information and en-
tertainment journalism”, which uses a numbered
list for the composition, which makes it possible to
“split” the information into consecutive parts for
better perception. Researcher OKkrent believes that
the listicle facilitates perception, “differentiating
information”, and provides the possibility to struc-
ture the idea, as does the “haiku or limerick”
(Okrent, 2014).

There are the following examples of listicles:
“10 best educational videos of the year” from “Osvito-
ria’; “Merry Christmas shelf: 10 children’s books for
the winter holidays” Researcher Sadri from the Uni-
versity of Alabama conducted a questionnaire
among millennials. Respondents were proposed to
read the article in one of the formats — traditional
or in the form of a list. The study found that re-
spondents rated the listicle as more plausible
(Sadri, 2019, p. 83-98).

Figure 4 shows the number of materials in the
“Osvitoria” for the SP according to the analyzed
fields of education. Articles make up 23.2 %.

“NUS” is designed to inform the audience about
news related to the educational reform of the New
Ukrainian School. In addition, the site contains a
lot of content on international experience, as well as
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Source: content analysis data for the SP.

Figure 5 shows the number of materials in “NUS”
for the SP according to the analyzed fields of educa-
tion. Articles make up 29.4 %.

Figure 5: The number of materials in the “NUS” for the SP in
accordance with the analyzed fields of education.

@ primary education @ inclusion @ educational funding distance leaming @ education abroad

Source: content analysis data for the SP.
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In the process of analysis, we found that both
“Osvitoria” and “NUS” use storytelling techniques,
filling the site with visual content. Among the main
advantages of “Osvitoria” are multimedia stories,
through which the reader dives into the essence of
what is said, takes interest in the continuation, as
well as the use of listicles and attraction to the cul-
tural and mythological segment. Among the disad-
vantages are a lack of variety in topics, reducing the
role of information. Among the advantages of “NUS”
are the uniqueness of the platform as a product of
educational reform, where mind ideas are explicated
and meanings are generated, and the interest in
readers’ opinions - interaction and contact with the
audience. As for the disadvantages — the generation
of official opinions with a low share of criticism.

5. Conclusions and discussion

Among the analyzed content of four online educa-
tional editions (3 352 publications) it was found that
the genre structure was dominated by notes (2 714;
80.9 %), there was a lack of reports (56; 1.7 %) and
interviews (130; 3,9 %).

There is a problem with unique content. Most of
the materials of “Pedpresa” (83 %), as well as a sig-
nificant part of “Osvita.ua” (63 %) are borrowed or
supplemented material obtained from the sites of the
MESU, UCEQA or other sources.

The number of materials related to the forms and
processes of distance education is relatively high. The
growth of these materials is related to the measures
taken by the Government of Ukraine in the framework
of the fight against the COVID-19 pandemic.

Some media outlets have a low amount of materi-
als related to the education of children with special
educational needs (“Pedpresa”, “Osvita.ua”), as well
as processes taking place in Ukrainian science (all
analyzed media outlets).

Among the materials regarding the field of pre-
school education, the topics of distance education,
organization of education in schools under quaran-
tine conditions and problem of establishing the
child’s personal space prevail. “Osvitoria” and “NUS”
are the most informed about this topic, and the least
informed is “Pedpresa”. The topics of continuity be-
tween preschool and primary education, inclusion in
secondary schools were poorly covered. Among the
materials related to the field of primary and second-
ary education, the topics of distance learning, the
new Ukrainian school, external evaluation and
teachers’ salaries prevail, oligophrenic, deaf and
blindness topics, students' achievements at interna-
tional competitions are poorly covered. When talking
about vocational education, all topics are poorly
covered too. “Pedpresa” (7 % of the total number of
materials) and “Osvita.ua” (almost 5 %) write the
most about this field.

Regarding the above-mentioned information, it
will be expedient to increase the interest of Ukraini-
an media in the problems of science, increase the
amount of materials on educational practices in vo-
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cational education institutions and the amount of
author’s content, including articles, as well as reports
from educational institutions and interviews by suc-
cessful managers and young people.

It is worthwhile to:

1. Increase the interest of the Ukrainian media in
the problems of science and education of children
with special educational needs,

2. Expand the number of materials on successful
educational practices in vocational education institu-
tions,

3. Increase the amount of author's content, re-
ports from educational institutions, success stories,

4. Use storytelling techniques, attract multimedia
tools to work with content,

5. Improve collaboration with the audience, allow
readers to choose interesting topics and suggest
stories.

Abbreviations used in the research

MESU — Ministry of Education and Science of Ukraine.

CS MESU — Communication strategy of the Ministry of Education and
Science of Ukraine.

NUS — The New Ukrainian School.

UCEQA — Ukrainian Center for Educational Quality Assessment.

EIT — External independent evaluation.
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cratuctuku «Similar Web». Cepes npoaHasi3oBaHOTO KOHTEHTY YOTHPbHOX iHTEpPHET-BUAAHb
ocBiTHbOI crenianizanii (3352 ny6.ikauii) BcTaHOBJIEHO, 10 3a )XKaHPOBOIO CTPYKTYPOIO Ipe-
BaJIIOIOTb 3aMiTkHu (2714; 80,9%), BijuyBaeTbcsd Opak penopTaxiB (56; 1,7%) Ta iHTEpB'I0
(130; 3,9%). Crabka NpUCYTHICTb aHAJITUYHHUX KaHPiB 0COGJIUBO BijuyTHA CTOCOBHO TEM J0-
LIKiNbHOI, iHK/II03UBHOI Ta npodeciiiHo-TexHiuHOI ocBiTU. KOHTEeHT-aHa/1i3 MaTepiasiB rpynu 1
(2366 matepianis, 70,6% Bix yciei Bubipku y JBoX rpynax) Mokasas, 10 Haibijablia KiJbKicTb
MarepiaJiB 3a aHaJIi30BaHUU MepioJ; cToCyBasacs TeM MOYaTKOBOI Ta cepeAHboi ocBiTH (1131
Mmarepias, 47,8%), HallMeHIIa — npodecidHO-TexHiYHOI ocBiTH (131, 5,5%). AHasi3 MaTepianiB
y Apyrii rpyni (29,4% Bij aHasnizoBaHUX MaTepiasiB B 060X rpynax) nokasas, L0 HpeBaJIO€E
TeMa novyaTkoBoi ocBiTH (401 maTtepias, 40,7%), 3Ha4HOIO € JJ0JIA MaTepiaJiB, 1[0 CTOCYIOTHCS
JucTaHLiiHoi ocBith (16,7% y «HYII» Ta 16,9% B «OcBiTopii»). BisbiicTe MaTepianis «Ilex-
npecu» (83%), a Takox 3Ha4Ha yacTuHa «OcBiTH.Ua» (63%) € 3a03M4YEeHHAM a60 JOIOBHEHUM
MaTepiasioM, oTpuMaHuM i3 caitiB MOHY, YLIOAO 4u iHmux mxepes. Lli pesysbraTu cTaHOB-
JIATh NPaKTHU4He 3Ha4eHHs A0C/iIKeHHsL.

Karouosi cnoea: 0CBITHS »KypHaJliCTUKA; OCBITHIM KypHauicT; 3MI; KOHTeHT-aHaJ1i3; 0CBITHSA
>)KypHaJsIiCTUKa B YKpaiHi.
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